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Slides for content will follow this table to briefly showcase my skills

CERTIFICATION BRAND COLLOBARATION
| EXPERTISEFIELD | NOTABLE PROJECTS CONTACT




DIGITAL MARKETING

CERTIFIED CERTIFIED
e HubsSpt
Academy
Meta Certified Hubspot certified Linkedin Verfied Google Certified
Associate as a Paid Media Digital Marketer Advertiser

Buyer




My Team

Six criteria used to compare Services

Performance Marketer

® Run Paid Ads, Media Mix Planning, and 04 Creative Direactor
Technical Integration

Social Media Manager Content Writer
@® social Media posting and maintain content 05 _ e
clander Content, copy, caption and scripting
Creative Designer Key Account manager
03 ECreative content designer (Animation, 06

Check ease of maintain smooth

Video, Image) . .
connectivity through our client.



PERFORMANCE MARKETING SPECIALIST

ABOUT ME

Data-driven Performance Marketing & Digital
expertise over 11 years of experience in data
driving high-performance marketing with
digital team and campaigns across

multiple (Google, META) digital platforms.

Expertise in managing PPC, SEM, display
advertising, google ads with a strong
focus on ROI and cost-per-acquisition
(CPA) optimization. Proven ability to boost
conversation rates with minimizing CPC.

SHALMAN
SHAH




SHALMAN SHAH

VISION

My vision is to drive measurable growth through data-driven strategy, creative optimization,
andcross-channel execution. | build scalable marketing systems that maximize user
acquisition,LTV,andROAS across digital platforms.

I'm committed to:

- Turning insights into action through analytics and attribution modeling

- Integrating creative and media for stronger engagement and conversion

- Adapting quickly to evolving platforms like Google, Metaq, Linkedin, TikTok, and
programmatic

- Delivering sustainable, performance-driven marketing at scale
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WORK
EXPERIENGE

IHAVE SUCCESSFULLY LED PERFORMANGE MARKETING STRATEGIES AGROSS MULTIPLE
INDUSTRIES, WORKING WITH BRANDS SUCH AS AKG MACINNO PLATFORMS LTD., ENIGMA
MULTIMEDIA LTD., MPIRE GLOBAL LTD., AND DOEL OTT. MY EXPERTISE SPANS GOOGLE ADS,
META ADS, LINKEDIN, AND GOOGLE UAC, WITH A STRONG FOCUS ON ROI-DRIVEN CAMPAIGN
OPTIMIZATION, CPA REDUCTION, AND LEAD GENERATION. AT REMITTANCE COMPANY (ROME)
NATIONAL EXCHANGE COMPANY S.R.L, | LAUNCHED GEO-TARGETED, MULTILINGUAL
CAMPAIGNS FOR DIASPORA AUDIENCES, BOOSTING CONVERSIONS AND USER ACQUISITION.

FOR ATISH DIPANKAR UNIVERSITY, SONARGAON UNIVERSITY | MANAGED FULL-FUNNEL
STUDENT ENROLLMENT CAMPAIGNS. SAJEK ECO VALLEY RESORT SAW A RISE IN BOOKINGS
THROUGH TARGETED SEASONAL PROMOTIONS. I'VE ALSO COLLABORATED WITH BI AND
CREATIVE TEAMS TO ENHANCE TRACKING, A/B TESTING, AND GREATIVE EFFECTIVENESS. THIS
DIVERSE EXPERIENCE HAS SHAPED ME INTO A RESULTS-ORIENTED PERFORMANCE MARKETER
WITH A STRONG COMMAND OF BOTH PAID MEDIA STRATEGY AND DIGITAL GROWTH
EXECUTION.
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NOTABLE PROJECTS

£ BhbCyMMm

ATISH DIPANKAR UNIVERSITY Sajeli Feo \_m,;._\_, Connectin g Pro gress

OF SCIENCE & TECHNOLOGY (ADUST) % L ...

www.adust.edu.bd

AMA

Authentic Brazilian Coffee

SHAH
CEMENT

Z

_Luxury Sanitary Ware LI n k 3
B K M E n THE Service Company

Working Today to Shine Tomorrow

v


http://www.nationalexchangecompany.com/

PROJECT PORTFOLIO

Presenting the projects | have worked on

PROJECT 01 PROJECT 02 PROJECT 03

MULTIMEDIA LTD

Working Today to Shine Ton




PROJECT 01

CAMPAIGN FOR BKMEA

Working Today to Shine Tomorrow




(OC) META ANALYTICS

{) Facebook = HH Last 20 days: 20 Apr 2025 - 17 May 20 g ,
Audience @ Last 90 days =

All Hippdy Videos Live Posts SSores

Post engagement @

Views @ Reach @ I-second views @ 1-minute views @ Content interactions @ 8 7 5
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Welcome Back, Md Shalman Shah
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WHATSAPP BUSINESS
CAMPAIGN

Dashboard
& Quick Send
Management

WhatsApp Accounts
0 My Subscription

2 My Users

Promotion

B My Contacts

[® My Templates

My Campaigns

Reports

() Message History

ID

659164

659163

659161

659160

659158

659156

659155

659152

659150

659149

19

Recipients

88017489511

8801711524230C

8801955563484

880197306586¢

8801711520886

8801711312090

880171153883¢

88018122223"¢

880171154660

88017115200(¢

Showing 1to 10 of 6820 results

Valid Till: 2025-05-

29

Status

Success

Success

Success

Success

Success

Success

Success

Success

Success

Success

1854

Created At

2025-05-13 00:55:08
2025-05-13 00:55:05
2025-05-13 00:55:01
2025-05-13 00:54:57
2025-05-13 00:54:52
2025-05-13 00:54:46
2025-05-13 00:54:43
2025-05-13 00:54:37
2025-05-13 00:54:33

2025-05-13 00:54:29
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Account Details

Technical Details

SMS Contact

My Rate

Quick SMS

SMS Campaign

Sender ID Inventory

SMS History
Message Inbox
Recharge History
Campaign Report
Contact Report

Buy Credit

SMS Campaign

Campaign Name

Status

Total Campaign: 21

Campaign Name

Invite 10-05-2025
00:49:24

Invite 08-05-2025
11:58:49

Invite 07-05-2025
23:28:49

Invite 07-05-2025
23:21:52

Invite 07-05-2025
22:43:01

Notice 07-05-2025
20:24:24

Invite 07-05-2025
18:38:10

Invite 07-05-2025
12:03:15

All

‘ Reset H Search

Customer ID

progressiveknitealliance

progressiveknitealliance

progressiveknitealliance

progressiveknitealliance

progressiveknitealliance

progressiveknitealliance

progressiveknitealliance

progressiveknitealliance

Total impression

471

469

476

476

476

Campaign Type

Show Deleted

Delivered

468

469

468

104

468

NON MASKING
SMS GAMPAIGN

All

Yes ® No

Bill

1628.640000

2.520000

1181.880000

0.360000

2.520000

1628.640000

482.560000

271.440000

<+ Generic < Dynamic 4+ Request

Customer |D

Records Per Page

L4 4 < >

Date

10-05-2025 00:49:54

08-05-2025 11:59:19

07-05-2025 23:29:19

07-05-2025 23:22:22

07-05-2025 22:43:31

07-05-2025 20:24:54

07-05-2025 18:38:40

07-05-2025 12:03:45

progressiveknitealliance

100

» Page

Status

Processed

Processed

Processed

Processed

Processed

Processed

Processed

Processed

of 1

Action

Go




MASKING
SMS CAMPAIGN

Welcome Balance : 3.50 Credit Limit ; 0.00 Server Time: 28-May-202513:12 BDT

progressiveknitealliance

il Sender ID Inventory
) Sender ID Sender ID Type All v
% Account Details
- ID v R Per P
2 Technical Details Sender |ID Status All ecords Per Page 100

SMS Contact

‘ Reset ‘ Search

My Rate
Total Sender IDs: 1 £ £ > b5 Page 1 of 1 Go
Quick SMS
Sl No. Sender ID Client Profile SMS Sender ID Type 2 Way SMS Status Sender |ID Status Action
SMS Campaign
1 Progressive N/A Mask Disable @ i |
M
Sender ID Inventory

‘otal Campaign: 3 4 4 > » Page 1 of 1

Campaign Name Customer ID Total impression Delivered Bill Date Status Action
invite 08-05-2025 alaminexportslitd 476 469 675.360000 08-05-2025 23:50:41 Processed
23:50:11
inv2 08-05-2025 alaminexportsitd 472 470 846.000000 08-05-2025 16:39:04 Processed
16:38:34
Vote1 08-05-2025 alaminexportsltd 471 470 1015.200000 08-05-2025 13:33:22 Processed

13:32:52



PROJECT 02

MARKETING AGENCY : IAS TARGET




Y Campaign status: All; Ad group status: All Add filter

+ R C. .
Clicks « Impressions w Avg. CPC Cost :
713 399K 32.02 ?1.44K

il. Campaigns

il Measure conversions

Cost w Clicks v CTR b
@ A conversion action has been created, but the tag is not yet
@ Display IAS 502 0.13% verified for: Website traffic
€) Add the tracking code to your website
@® Search |AS ¥408.46 21 3.11%

To complete setup, you'll need to add the tracking code to your
website

Mg Search keywords

Cost

@ curent affairs today -

#4082

@ Civil services

@ Current Affairs

& current affairs gk today
@ upsc prelims

Keywords  Negative keywords
=) Billing

Available funds as of May 23, 2022

38.38

Add funds

Last payment

¥700.00

-

¥38.80

T29.14

T23.67

GOOGLE ADS

© Add keyword :

51

AN

27

-

7.39%

219%

1.92%

5.63%

1.85%

£1/10 )

L1 L]

Q, searches Sort by Impressions ~ () &
Searches Words
current affairs current affairs 2021
upsc notification 2021 mppsc test series

daily current affairs current affairs today
mppsc test series 2021 current affair
daily current affairs in hindi ias syllabus

union public service commission current affairs in hindi

All searches 1710 »

[ Most-shown search ads

@ Search |AS » @ |AS Target

IAS Target | MPPSC Online Test Senes |
UPSC Prelims Test Series 2021
www. lastarget.com

|45 TARGET offers you best onling tast series for
UPSC and MPPSC with detailed solution. Get UPSC
and MPPSC Prelims test series, Avail earhy-hird offer

Ad Impressions Clicks = CTR~



2= Demographics

Gender

Gender & Age

Age

Male

Female

18-24 25-34

{1.3" Day & hour

.._- L] '|'

a>44 4

Day & Hour

2 AM & AN

Ad schedule

71

cR= T
12 P

1
L |
Y

'4 LT

b FM 12 AM

il Networks

g
L
J
Ak
-
=

L% g

- 2202 137 %205

[=5 Display ads Sort by  Impressions

® Ad group 1

1®

4
[}
1)

i 4

! e BRSO

IAS TARGET
o " '.'.-:::::" .‘:'..

Al mpréssions

392,204 202

* o

@ Enabled

Display ads  Extensions {1

R

GOOGLE ADS

~ ANALYTICS

=
=
L
&
(1]
4
L]

B G [ ] g 7 m 00
_l I . E v
B 85.6% m 0.6% 3.8° m 0.0%
T -

B 442 B 0A% 5 2% | 00%

Devices
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1 14K 2200 $009 $5270 Metrics  Adjust : ‘
208 502 392K %2.05 1.03K

» Impressions » Conversions » Avg. CPC » Cost m =i °
A1 .

10K
0 ,
Mar 16, 2026 Apr 16, 2026
T —r
® Ad group 1
:® -_—
s = = e_
’ > =
———— = R0 -
o D I S I LA N A DS
Ad mpressions - TR = .
@ Enabled 392,204 502 0.13%
Ads Extensions C1/1 ) Keywords  Negative keywords
=0, Selected audience segments mpressions - E ﬁ Devices
restprepara... [ O wobilephones [ Tablets [] Computers [ TV screens
.. I N oo -
B 85.5% B 0.6% 13.9% [ ] ]




Display/Vide march 2021 Is

&) [

Feb 28, 2021 - May 23, 2022

r"
82 = Clicks = = Mone w N b
— 1AF ¥ KPAM
o P ] -
@ Keyword status: Enabled, Paused Add filter O\ — m ni- . : A
T ':\ '*.'g ! ":.
|:| Keyword Ad group Status y """-'n',' viewable If?lan.r o J+ Clicks I CT
mp type
CPM
Total: All but removed Eyword 118,407 218 82 181,797 0.05
. npal - 3 S kpata
] » Civil services A - 16,158 7199 Displa 69 04
ad TR |
0 e overnment jo 17950 ?234 Display 25 54940 0.05
efc
Campai
0O e IPSC Prelims test series 202 _ 4 274 Display
ende
2| 1l L E e =~ - = = - = - P T, 5 - e .
O e upsc online test _1_' 5,6 ¥212 Displa 4 674 0.05 @ Enabled Status: Ended  Type: Display Budget: ¥240.00/day viore details
...... : Campai g SECER T EL Landin aqaes Feb 28, 2021 - May 23, 2022
ﬂ ® Ipsc online test sarie ?¥1.89 Display 4 4084 03 QPQ ' ¥ &4,
= U
ampaia We reserve the righti  March 2021 s to HTTPS on occasion. Leal
O e upsc test serles 202 4443 £2.39 Display 4 0,06
k| e
502 = Clicks = hone ol e 2=
- — 9
? Add filter _— [D] |i| L .
D Landing page ::;?:P speed 1+ Clicks Imipr CTR Avg. CPC Cost
—  hitg 3
O - 0 2,204 [ R2.0¢ 29.8
Total: Landing pages = 502 392204 13 R205 )20 8
Tolal: Campalg = 502 302204 13 205 298



» Impressions » Conversions * Avg. CPC » Cost

|
i

T

114K 22.00 $0.09 $52.70 veics  Adust

1L
Tl

20K

10K

0 ,
Mar 16, 2026 Apr 16,2026

MY Keywords @ Add keyword Q  searches *(3) ¢
Cosl i " » Searches Words
@ current affairs toda ?111.96 51 7.39% STy | ————
Up S | urrent ainairs curment ainairs ZuU:
i’y

@ Civil services v40.87 31 2 19" upsc notification 2021 mppsc lest series

@ Current Affairs t38.80 27 1.92%

mppsc test series 202 current affair
@ current affairs gk today 720,14 12 5.63% Fr= G

laily current affairs in hindi ias syllabus
& u relims 367 5 | B5% union public service commissiol current affairs in hind

"9

MNow Delhi L Gender Gender & Age Age
= frhl

b

Pakistan

@
Mepal
= Bhutan

Bangladesh
India Kolkata,,

Myanmar

Mumbai {Burma) a
L Laocs
Thailand
EBengaluru
Bangkok
ﬂmm n‘!amﬂnumﬂ‘.l@ Can Ba i
T | Excll 1 D Jelt



@ Enzbled Status: Ended Type: Search Budget: ®100.00/day Optimization score: —  More details

Search keywords ; Feb 28,2021 - May 23,2022  ~

[ ra e
March 2021 = Clicks = Mone o La - '—

- 204

o —_— L] .
ﬁ’a Keyword status: Enabled, Paused Add filter o\ — m IEI -i- La .
O Keyword Match type Ad group Status Final URL Clicks Imipr. CTR Avg. CPC

>

Total: All but removed keyw.. (2 204 6,659 3.06% ¥1.95

0O e T Broad mateh AS Target Campaign  — 51 690 7.39% 22.20

ax

0O e vivil services Broad match AS Target Campaign  — 1418 2.19% 71.32
enced

G

D [ ] Current Affairs Broad match AS Target = 2 1,406 1.92% .44
b

current affairs a " K

O e Tfﬂq_‘_‘ Broad match AS Target paig - 2 213 563 ?2.43
lot eligible

(L]
@
L=
o
et
B
=
1
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il Metworks [f:

B Google search Search pariners Day Day & Hour Hour

||
=]
[
]
i

|
]
i

B i 5=
- i i 2 oy M
= A A - - r D T AR

12 AM 6 AM 2 PM B

Metworks Ad schedule



AD PREVIEW

> ® Add more high quality images to increase your chances for better performance. View (C Ad strength @ ) Images @ Head
creative guidelines Average () Videos @ Desct
Display IAS = Ad group 1 Websites and apps Google properties
Final URL (@ Key ad formats « 4 > 1]l

‘ https://www.iastarget.com/
Example of your image ad at 300x250

Business name (2)

Il
Jo

‘ IAS Target

Images (2)
Id up to 15 imagesLearn more @
uPsc
ie = - e
@ = ofw ®) (k) (&) (B
&1 () &b =
Logos (@ e eoBEl e sagaimes
Add up to 5 logos
e wr g £oen im_mrget_ofoo I @ D O
@ Current Affairs
- Avail early bird offer to qget
) . : d
< discount of flat 40% o
Videos
Optional (portrait and landscape around 30 seconds work
best)

<+ Videos




PROJECT 03

AD CAMPAIGN FOR OTT
COMPANY : Link3 Technologies




BEFORE YT AWARENESS CAMPAIGN

F:.- Watch time

Subscribers (hours) Views A
1,034 12,533.7 161,448

Cragrvw

Your videos got 419,727 views in 2025
d'l’:JFI'-':“ﬂ 172K @ +1.BKE @ $63.69
oS ooD Eooan
AR Wmoh Faga sdu Sherts Fesd s

263.23

Impressions

2,445,084

Realtims

2,346
Sain Bl CZm™

1,464

Billan. . _dcholialn. §ssin.

impressions
Al thRreiinih
ICE-TNrougn

rate

4.5%

Yideoa =

Comtent |

alfTic i

e

Average view
duration

4:40

Subscribers
lost

14

subscribers
gained

908

LLESBCm



T

AFTER YT AWARENESS CAMPAIGN

Watch time
(hours)

i "
vIBEWS

306,538 13313

In the selected period, your channel got 306,538 views

impressions
click-through

rate

Estimated

subscribers revenue Impressions

3,505 - 6,206,600 3.6%

Beahisms

Subscribers |

3,505

W' LireE C

Subscribers
gained

3,965

figft ; Muonthly

5348
306, 5K 13 4K +3.5K
Law B courd
= . &=
— |
, | LT vlalaska taakidla i
{ il | i) i
i a .,.-J"-!"‘ L
= |
_.
1 dusation by Content fia Ligaty .
I
£S5l ] ' | Lk 11!
l P —
' : . Aug 2022
) =
f & i ii i r f Views | [ ] In S0.00
Total a7 1.0% = 306 538



Total reach

The number of people who saw any content from your Page or about your Page. This metric is estimated.

Organic [ Paid

REACH AFTER AD

Total reach

The number of people who saw any content from your Page or about your Page. This metric is estimated.

Organic [ Paid

REACH BEFORE AD




PAGE VIEW
AFTER AD

Views 0

680.9K 1 597

60K
40K
20K

0



277,
ether

CONTACT DETAILS

Linkedin Profil

+8801613907914
eng.fahadsamrat@gmail.com



https://www.linkedin.com/in/shalmanshah/
http://www.linkedin.com/in/tripathishraddha
http://www.linkedin.com/in/tripathishraddha
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